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— TRy segR 1. Businesses

FREFAT - KEPBUEESFRGHEE NI - The Chunghwa Post may engage in the following busi-
(—) ERE - nesses:

(2) fBEE- 1) Delivery of mail.

(=) ER - 2) Postal savings.

- 3) Remittances.

(M) EZASFRE -
(1) SEREAEREEmR

Simple life insurance.

. s Philately and related merchandise.
OR) HEREEE - 6) Management of postal assets.

(5) EXBENAE » GBS ETIWEEMEIERIL 7) Subject to a approved by the Ministry of
EEER 1 NERBOERRTS - Transportation and Communications, Chunghwa

(
(
(
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©
(
(

N NSNS NN

Post may also operate as as agent for other busi-
nesses, make investments, or operate related busi-
nesses as described under subparagraphs 1 to 6 of
this article hereof.

ITSTFFREF AT EFEE R
Business Highlights of Chunghwa Post over the Past 5 Years

88 N HER

IEEItems ES{{/Unit 89FEE 9042001 9142002 9212003 932004
7/99-12/00

1N i

Letter-post admitted BE&E{Hmillion 4,471 2,891 2,876 2,731 2815
e

2 NSER F{4thousand 25,604 10,631 7,973 8,953 12,108
Parcel posted
3UNFIREEMF
EMS admitted F{fthousand 15,120 7,423 5,846 5,854 5,862

= ==
4'1"%%%':@ BE&E7tmillion 2,836,342 3,048,179 3,066,049 3,128,193 3,341,589
Savings balance
5.5%%%&,—?%&%[_ FiRthousand 21,413 13,491 13,824 13,704 14,277
Money orders issued

e
6. -SRI Fitthousand 2,005 2,071 2,031 2,204 2,263
life ins. policies
758N ——
BE7Tmillion 518,403 363,555 329,705 349,812 305,768

Revenue
8.2t BE&7Tmillion 555,959 347,688 336,565 328,687 291,951
Expense

B Ae St ER S
9 BETEIR B&7Tmillion -37,555 15,867 -6,860 21,125 13,817
Surplus
10.AS APerson 26,237 25,929 25,304 24,846 24,557
Personnel
1 .ff%t% & Office 1,320 1,331 1,333 1,352 1,350
establishments

[
12.EP3EiE FAREKM. 131 121 122 124 124

Dom. Mail routes

i 5t (1) BBENEEBINEZRBTEAREH » VEENZRERRAEL - (2) ABEREENAS  TSHWIAE -
Notes: (1) The figures for 1999-2003 come from the approved final accounts; 2004 from the proposed account.
(2) Personnel means regulars only.
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(—) HHFHEERBER

BREBEXRENGT R —EAERERE
BRIENIBE - PEMRATIEESHELZ
KEZSE  BREF EE -IAZFX 22 &
Bl ZREI - BBIHEREZER  OBFEEBAN
HINSE - EFEEFENE2, 7808 » BR92
FEIEMI.07% » ARBEXTFIZTABE
£124.3 » BRO2FFE121.1181112.6% : BAPRE
HINSEHI5.51 BB » MO2FE I
3.1% °

B EENGHEEER  KEDBED
BRIEF ~ EORS ~ FREME ~ %56 ~ ENRIYD ~ BA
Xt~ B EsiE - HMEAESEESER
B BRREERARE H3TE - ERFTEMR - HMiE
ENmIYD ~ /) EEEFRRFENTES - 93EER
SERREEIEW - EMRBEEEMEEE - B
BRHETEEERS - HDRIUAFHEATS
NHEMEEE)  FEBEFCNSERRE
BE : NEER2EF10815HEATES
HNER » EBEMETMNRS.21% : O3FEE
EFOEIIZRE » WHRMZSEM8IL - 3F
BENTCEBIDRTHEENS » MREHE
EZNEEENTB A SHERSS » IR ERB
LERECRE  EXERIEN - BEHFZA
EEERT » BBEIRIY) « 356 - ESRE
Bmi% - BifHRK » REERRZES » RR
FEEEBACBMEM  EHERCEESH
A E ke -

2. Mailing Operations

(1) Letter-Post Items and Correspondence Post-

ed per Capita

Correspondence posted per capita and the total
number of letter-post items are indicators of a nation’
s educational and economic development. To keep
pace with Taiwan's economic development, Chun-
ghwa Post continues to conduct its businesses with
the principle of providing “accessible, fast, reliable
and affordable” service. In 2004, the post office han-
dled 2.78 billion pieces of domestic letter-post items,
a 3.07% increase over 2003. The correspondence
posted per capita was 124.3, a 2.6% increase over
the 121.1 of 2003. It handled 35.51 million pieces of
international letter-post items, a 3.1% increase over

2003.

Mail items include letter-post items and parcels.
Letter-post items are further divided into letters, post-
cards, aerogrammes, newspapers, magazines, print-
ed papers, literature for the blind, and small packets.
The ROC postal service has a monopoly on the deliv-
ery of letters, aerogrammes and postcards in Taiwan,
but the delivery of newspapers, magazines, printed
papers and small packets are open to competition.
In 2004, postcard volume decreased. This decrease
was due in part to many incidents of fraud that de-
terred some companies from marketing campaigns
with postcard prize draws (instead many of these
companies decided upon SMS prize draws). As for
small packets, the bulk-mailing discount launched on
October 15, 2003 boosted volume by a 5.21% over
the previous year.

Due to the sixth legislature election in 2004, there
was a slight increase on the volume of printed pa-
pers mail. The revenue these non-monopolized items
generate is far from enough to cover operating ex-
penses, while private operators continue to serve only
profitable metropolitan areas. Apart from diverting the
printed papers, magazines, advertisements and flyers
business away from Chunghwa Post, these private
firms also do not hesitate to violate the Postal Act and
engage in the delivery of letters and postcards, over
which Chunghwa Post enjoys a statutory monopoly.
What’s more, due the advance of telecommunications
technology in recent years, people communicate less
and less through conventional paper-based mail. This
trend has had a big impact on post office operations

and poses tremendous challenges.
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BEREMT
BRFMIMBEER  HMAREERWE
ZITTRE - RERERERFS] > hEL
NATEIEMZITEREERE - IZHEE « 28
IR » BRANREOER » BRIEENE
EEIRT ~ SEEAIRME CPIUREEARES » WAARUR
% El - REFRIREEE - WS HEEH
FE IEEERELER TEER BB
B  FHREARFERENES sk
ZERP ] - VEEBNBRNETE11,543F4H -
RO2FEIBM37.8% - HIFBRNSZE565F
{ » BO2EERD2.1% °
ERETI NI R B E S HR T
RIFEEFARNKENRRFAEE > I
FHEEHRIENA  EREBRFME » A5
FREFHIIEHEAOETET ERBOOEE - R
BU8SES PR EFHEGERRFS ) - 1B
FRERRE RS ELERTS - iSEMHEMIFERIE
I BAREKBELIEERE  BREE
BEREE e ~ IRREFIEE - Brlf
ERRETHHRBES
1. KEREHSTIENFT ZARFZ (Hybrid Mail)
BETEENBERIRTIRE XS REHIR
# - BENRRERE-BICEERY - B2E
RIMIBA S TIREESENREBASIRE -
EEm - EEERER - RBEHERARR -
2. BFEEMRFS(ePOST)
EFHE(POST)IRFPHRE T IRHEATRE SR
F BB (e-mail) EE— (St (mail IR ERS TR
ERFTRT - AAERTEERSEBTAE
FEFENEEBBIENNBLHE RGN - 12
HEANRNCESOEENNFELSN - 8
FTHERBHELDR  RZETEE » FETE
AR ¢ T ERERTISIRE T DRF - EEID
PIBF20% L EME - 3FEEFTHHFFER=
731{84,5808FB 1 ~ B EBER7IE800ETT °

(2) Parcels

Parcel service is open to market competition. In order
to maintain competitiveness in this area, Chunghwa Post has
made a few adjustments to make its services more flexible
and diverse: offering extra nighttime and Saturday delivery
services as well as door-to-door deliveries; fine-tuning its
collection, transport and delivery operations; and launching
promotion campaigns, such as discounted rates for student
parcels during winter and summer vacation, for parcels sent
during Chinese New Year and other major national holidays,
for parcels from book exhibitions, and so forth. In 2004, do-
mestic parcel volume reached 11,543,000 pieces, a 37.8%
increase over the previous year; and international parcel
volume stood at 565,000 pieces, a 2.1% decrease over the
previous year.

(3) Hybrid Mail and Electronic Mail

In step with information technology trends and in or-
der to lower mail processing costs and raise service quality,
Chunghwa Post has been making a push towards electronic
mail service in recent years. In May of 1996, the post office
launched its “electronic mail service,” providing its postal cli-
ents with an integrated delivery service. This service upgrades
conventional mail processing to a computerized automated
procedure, efficiently integrating data processing, printing,
enveloping and delivering into one streamlined process. Cur-
rently, Chunghwa Post’s electronic mail service includes the
following:

a. Hybrid Mail : It provides a secure data environment and a
faster and cheaper one-stop mail generating and delivery
service. It offers professional high-speed laser printers
and automated packaging equipment to produce and
deliver invoices, statements, promotional materials, and
so forth in bulk for its clients. The service reduces mail
production time and costs, and items of mail reach their
destinations faster.

b. ePost : This is a new service that enables the post office’s
customers to send e-mail and conventional paper-based
mail through a user interface. The post office will either
send the letter as an e-mail to the recipient’s electronic
mail box or print out a hard-copy for delivery. This is a
more economical and convenient way for individuals or
small businesses to send mail. This service has been very
well received, and business volume has steadily risen. In
recent years, although competition has been fierce, busi-
ness has still grown at 20% per year. The volume of elec-
tronic mail in 2004 stood at 145.8 million and revenue at
NT$708 million.
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Business Volume of Electronic Mail Service

BN+ / F5T)
(1000pcs./NT$1000)

&35 %
9= =p
IEHItem FiEPerformance 9242003 9342004 Growth or decrease %
fEZEVolume 106,340 145,898 37.20%
BFEHE
Electronic Mail
B ERevenue 617,899 708,608 14.68%

(P9) TREEEMF

IREBEVTRIRERITNEMBERET < — B
BlE - 2F  BANEE - OFREEERFE
TERLL  EEAEETERERGREHEER
WECE » ERSBICETE - BELREEBAMNE - R
EWNTRINERS ] - FRIEZBIEREEN
ERESBIKIEETRERER - BalERERES
BE - MRERERAERT - ARATIHEEEE
& - QFEENRENSTES, 346 - RO2FER
10.1% » BIFRIRBINS 81,516 F1F » BRO2FEIBIN
0.8% °

(1) ERRRERE
SEUEREE » EENTBET - DA AmMZE
EIFRERGRAR (KPE) HERARTE o EFRERRUSERIE
B EREHASM  BRBERE  MREBEE
BOBREEHTRENENTIRG < 5K » SEE
EER  HNBESHERE - BEHEER 2 BEHEAREE
= #EREC TR - BRERRLZREIEN - &
FO3F12AKIE - MZEHE (SRBHEEL) RIKE
IR DBIRIZE11987,800) ER58E2,846 A E -
B BB PR EGE I ZHER D BMZE ~ IKERIREES
& o WD ialx
1. RZEERER
HMEHEMETHERENERETEEILRS
HMS - BIERREEOMNENEZEERE - B
BHERIEORMNEHEREY  RBUEQS
B NEREFBHRERE - ORRETIRE
BERREROEE  EREINEHHREE -
ERIB18REELOMERBAVMELT » #ER
PO3E/ \E » WRER ~ 58 ~ 3~ FEBFSRN - B
HMENGOREHEERRF124F : MiEERE
BEHEBEEEE129F -
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(4) Express Mail Service and Speedpost

Express Mail Service (EMS) and Speedpost service
are two of the key operations of the post office at the cur-
rent stage. These services are fast, reliable and convenient.
In recent years, more and more private courier firms have
entered the market, and these firms have chosen to serve
only major roads and high-density business districts in met-
ropolitan areas. Moreover, these firms deploy all sorts of
marketing practices to divert business from the post office’
s EMS/Speedpost market. Apart from various promotional
campaigns, Chunghwa Post has given its branch managers
the authority to negotiate rates within limits so as to raise
competitiveness. In the event that customers ask for a price
beyond those set limits, then the branch managers report
to headquarters, which has a special taskforce to take over
negotiations. In 2004, the volume of domestic Speedpost
mail reached 4,346,000 pieces, a 0.1% decrease over the
previous year; the volume of international EMS reached
1,516,000 pieces, a 0.8% increase over the previous year.

(5) International Mail

Since Taiwan is an island, correspondences between
it and the rest of the world are transported via airmail and
maritime mail routes. On one end of each international mail
route will be Taiwan; at the other end, an exchange office
of another country. The recent economic prosperity and
rapidly growing export business of Taiwan has resulted in
a high volume of international mail and more and longer
mail routes. At the end of December 2004, the mileages for
airmail routes (including express routes) and maritime mail
routes were 1,197,800 kilometers and 582,846 kilometers
respectively. Currently, major international mail routes in-
clude airmail routes, maritime mail routes and express malil
routes:



2. IKFEERES

BT RENEREEEE
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638 °
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BEAEDEE  NE  RFIRBELE
HRERE - HRlREBEEEER (O
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a. Airmail Routes:

The Taipei and Kaohsiung branches are the two exchange
offices that handle all the airmail of Taiwan. The Taipei
Branch is the primary exchange office for exchanging airmail
bundles with other countries. The Kaohsiung Branch only
exchanges bundles of express letter mail with Hong Kong,
Kowloon and Macao, express parcels with Tokyo, and air-
mail letter-post items with Hong Kong and Tokyo. Currently,
18 airline companies handle the transportation of outbound
airmail. These companies extend ROC’s airmail routes to
almost every corner of the world. There are 124 foreign ex-
change offices that exchange bundles of letter-post items
with Chunghwa Post directly, and 129 foreign exchange of-
fices that exchange parcels with Chunghwa Post directly.

. Maritime Mail Routes:

The Keelung and Kaohsiung branches are the two exchange
offices that handle all surface mail. The Keelung Branch is
the primary exchange office. Currently, there are 3 shipping
companies that undertake the transportation of outbound
surface mail. These shipping companies extend ROC’s mari-
time mail routes to all the major harbors of the world. There
are 87 foreign exchange offices that exchange bundles of
letter-post items with Chunghwa Post directly, and 63 for-
eign exchange offices that exchange parcels with Chunghwa

Post directly.

c. Express Mail Routes:

The Taipei and Kaohsiung branches are the two exchange
offices that handle all the express mail of Taiwan. The Taipei
Branch is the primary exchange office, while the Kaohsiung
Branch only exchanges bundles of express letter mail with
Hong Kong, Kowloon, Macao and Manila. Currently, out-
bound express mail is sent directly to 118 nations (or gov-
erning areas) and 156 exchange offices. Taiwan’s express
mail routes reach all five continents.
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BPRER T RERK (M)
The List of EMS Delivery Countries (Places)

AERHIE (Hong Kong & Macau )
% (1:8) Country (Place) | Z3ZEXEDay of Delivery | RIBRHISize Limits | E2BRHI (KG) Weight Limits

& Hong Kong 1-2 1 30*
BF8 Macao 1-2 1 30
‘FESBREATDEYM - BHESTESRT °

*Maximum Weight limited for each un-separated item: 35KG.

TN ARSENN ( Asia & Oceania )

B (#1%%) Country (Place) | FEXEDay of Delivery | RIBRISize Limits | EEMRHI (KG) Weight Limits
BARIEE Australia 3-4 5 0
EE# Bahrain 3-4 1 20
A3 Bhutan 4-6 1 20
SXFE Brunei Darussalam 3-4 1 30
SRIFZE Cambodia 3-5 1 20
EE Fiji 3-5 2 20
5 Guam 4-5 2 20
EIE India 4-5 1 20
ElfE Indonesia 3-4 2 30
BB Iran 5-7 1 6
A3 Israel 4-5 1 20
HZAE Japan 2-3 1 30
#18 Jordan 3-4 1 20
BB Kuwait 3-4 4 20
52E] Korea (Rep.) 2-3 1 30
B Laos 4-5 2 20
FS2RPEEE Malaysia 2-3 1 30
BB Nauru 5-8 1 20
#RPER New Zealand 3-4 2 30
fIE€ Oman 3-4 1 20
SoffAENEE

E’;)Eua T\}l}eévzvpéuinea 0 2 20
JEEE Philippines 3-5 1 30
~E Qatar 3-4 1 20
N Singapore 2-3 1 30
SOSHIPIRIE Saudi Arabia 3-4 1 30
FEFIEEE Solomon Is. 4-6 1 20
HTEERIF Sri Lanka 4-5 1 30
FFIEE Syria 4-5 1 20
ZZE0 Thailand 3-4 1 30
THHE Turkey 4-5 1 20
a1 BRAE

e | o
HEE Vietnam 3-5 1 30
P9 Yemen 6-7 1 30




BV ZER « INI=X ( Europe , USA & Canada )

B (#:2) Country (Place) | ZFiZEXEDay of Delivery | RIBRAISize Limits | EERH (KG) Weight Limits
o252 Armenia 5-7 1 20
BhF] Austria 4-5 1 20
DREFE Azerbaijan 5-7 1 20
H#FEET Belarus 5-7 1 20
EERIBSF Belgium 4-5 2 20
ERIONFIEE Bulgaria 5-7 1 30
FEZHNET Cyprus 3-4 1 20
##58 Czech Rep. 5-7 1 30
2 Denmark 4-5 1 30
E)ETE Estonia 5-7 1 20
ke Finland 4-5 1 20
5B France 4-5 1 30
EAts Georgia 5-7 1 20
=B Germany 4-5 1 30
Y Great Britain 4-5 1 30
HiE Greece 4-5 1 20
®WHF] Hungary 5-7 1 30
W Ireland 4-5 1 20
EARF Italy 6-7 1 30
I58&5e Kazakhstan 5-7 1 20
SBSHT Kyrgyzstan 5-7 1 20
RIfRAEER Latvia 5-7 1 20
YIFF5E Lithuania 5-7 1 20
EFHE Luxembourg 4-5 5 20
SEf Malta 4-6 1 20
EEE SR, Moldova 5-7 1 20
fai% Netherlands 4-5 1 30
e Norway 4-5 1 30
R Poland 4-6 1 20
BES Portugal 4-5 2 20
ZES/B52 Romania 5-7 1 30
HZEHT Russia 5-7 1 30
HT/& X5 Slovakia 5-7 1 30
HT&4ELE Slovenia 5-7 1 30
FAYESF Spain 3-5 6 20
1t Switzerland 4-5 1 30
ImE Sweden 4-5 1 30
B35 5e Tajikistan 5-7 1 20
TEE Turkmenistan 5-7 1 20
Bk Ukraine 5-7 1 20
ES%BITE Uzbekistan 5-7 1 20
JIZX Canada 4-5 1 30
=[] USA 4-5 3 30
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EIFREMRARERK (ME)

The List of EMS Delivery Countries (Places)
FEEgEH ( Central & South America )
BFIEXHDay of Delivery | R PRHISize Limits

B (#5%) Country (Place)

E=2RH| (KG) Weight Limits

FIMRZE Argentina
EEEZ Barbados
IAI4#SE Bolivia
EEPg Brazil

&F Chile

SfmtLEE Colombia
SETAZRI0 Costa Rica
[EMZ Ecuador
FEREL® El Salvador
MUt ESHI Guatemala
ZEBRIET Honduras
SEIN Jamaica
Z=pa5 Mexico
=5 Panama
EfI= Paraguay
MWE Peru

K22E Puerto Rico
EBHI= Uruguay
ZWIHAL Venezuela

5-6
5-6
5-6
4-5
4-6
4-5
5-6
5-7
5-6
5-6
5-6
6-7
5-6
4-5
4-5
5-7
4-5
4-6
5-7

N

Y NN = DD N 2+ 4 a4 44444 a4 a4

20
20
20
30
30
20
20
20
20
20
20
30
20
20
20
30
20
20
20

B (#5%) Country (Place)

Z5E XK EIDay of Delivery | R BR#&Size Limits

FENBIIE ( Africa )

E=RH (KG) Weight Limits

EFE Benin

=it Djibouti

1\ Egypt
KFLLTE Ethiopia
M Ghana
&R Ivory Coast
Bis Kenya

FBZRIE Lesotho
BSENNETI0 Madagascar
BRI Malawi

BA Mali

FEEPFEET Mauritius
BE=tt% Mozambique
EH Niger
ZRAIZE Nigeria
ZWINE Senegal
LU Sierra Leone
m3E South Africa
IBiEfEae Tanzania
%5 Togo

&3 Sudan

5-7
4-6
4-5
4-5
6-7
4-6
5-6
5-7
8-9
5-7
5-7
5-6
5-6
5-7
5-6
5-7
5-7
4-5
5-6
5-7
5-6

P T SRS e o T  © T S G G GRS (o Te ‘s P G G G GRS

20
20
30
20
30
20
30
20
30
20
20
20
20
20
30
20
20
30
30
20
20




subject to customs clearance are about 1-2 days longer than the above standards.

B ERELLERAR

Comparative Chart of Mileage of Mail Route

2 FEXRESESIENM  BRFHER » T=RENE (BREESERERR » FIFHFE1-2X) -

Note: Days of delivery commence from mailing date, excluding customs clearance date. Delivery times for items

B - RE
Unit: KM

f&%EType 928 E 2003 93FEE2004 1 %Inc./dec.
—  BERELand 116,141.32 116,652.52 0.44
1.8 18 Railway 1,834.00 2006.00 9.38
2. AE&Highway 32,388.52 32,388.52 -
3.HEOthers 81,918.80 82,258.00 0.41
— ~ IKPESea 584,268.80 584,268.00 -
1.EPIDomestic 1,422.80 1,422.80 -
2. Bl International 582,846.00 582,846.00 -
= * fAZEAIr 1,203,973.00 1,203,973.00 -
1.BADomestic 6,173.00 6,173.00 .
2. B International 1,197,800.00 1,197,800.00 -

NS RGBS BE T EMETR

ESi7 : 1000fF

Number of Mail Items Admitted and Delivered

Unit: 1000 pcs.

HEYHFEXE Postal ltems 25 Admitted 1%3E Delivered
9272003 932004 9252003 9352004
HS@Ordinary 2,257,715 2,346,941 2,598,839 2,659,951
B EXifF FrfESpecial 266,086 270,059 309,693 318,472
Domestic FREFPrompt 173,122 162,631 227,007 219,516
I\EtSub-total 2,696,923 2,779,631 3,135,539 3,197,939
) E35EOrdinary 32,415 33,567 86,823 80,175
B]=hEas ,
. FiESpecial 2,018 1,947 1,202 1,084
International =
INETSub-total 34,433 35,514 88,025 81,259
o BEPIDomestic 8,376 11,543 8,815 12,259
Pa?:el BB nternational 577 565 366 409
IN\ETSub-total 8,953 12,108 9,181 12,668
- B JDomestic 4,350 4,346 4,597 4,657
EMS B fZInternational 1,504 1,516 1,140 1,071
IN\ETSub-total 5,854 5,862 5,738 5,728
B Domestic 150 127 34 24
EV= - .
Fox R International 0 0 0 0
IN\ETSub-total 150 127 34 24
fEET Total 2,746,313 2,833,242 3,238,517 3,297,618
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Postage Stamps and Postal Stationeries Issued in 2004: Kindly referred to the following chart and the Appendix Il.

O3FEHITEE—B R FBEBHEMIKI) Postage Stamps Issued in 2004
HZEZHE *aml TEWH [Ei][E] Z1THER

Name of Postage Stamps Category Piece by Set Denomination | Date of Release

EliE = SRS RN EIRT DRERSHER

, ) . o= 2
Completion pf National Highway Number Three Com. I\EIZE12E 5 20 25 01/08
Commemorative Issue
TEFHEER — DRRTE. L +=5ER) i -
Flowers Pos  tage Stamps — ép SRR 55 12 22 01/17
Bulbs (Issue of 2004) :
2004 B BEE LT/ ER 4=
2004 Taiwan Flower Expo Commemorative Souvenir 60':; INEER1R 22 01/17
Sheet '
B RESEHR -/ B8 (TEE) KiE
Chinese Folklore Postage Stamps — S 4 55 10 25 02/25
The Eight Immortals Cross the Sea (l) P-
RERE+FZEIEEAFICTEE o=
100th Anniversary of the Red Cross Society of the ~ °-"™ 25E 5x2 03/09
\ . . Com.
Republic of China Commemorative Issue
SEANEFER (N T=5FmW) KEiE
odern Taiwanese Paintings Postage Stamps 5 B 5
Modern Tai Painti P S S 4 10 20 03/2
(Issue of 2004) P
SEPNEEE (N +=5FR) K iE
Taiwan Butterflies Postage Stamps S 4 5517 20 04/21
(Issue of 2004) b
SERBBEER KEiE
ijhen: Taiwanese Fo rt Performance Postage 5 B 5 5
Yijh Tai Folk Art Perf 2 S 4 11 2 05/11
Stamps P
FT—ERFAERAE B SHR = .
Mmoics b1 |
The Inauguration of the Eleventh President and Vice o 44{,&1@%] 5 x4 05/20
. . Com. NEYSR15R 12
President Commemorative Issue
EREE — IAFRYF PI%RUTRIZESE rrE 55
The Cinema Postage Stamps — Harry Potter and the S INEER25R 55 06/04
Prisoner of Azkaban P:
SESNEINEE (L) e
Taiwan Old Train Stations Postage Stamps (1) Sp. 4 551525 06/09
INENKRENSE =H - 3.5 10 12 e
Additional Print of Fruits Postage Stamps Def. 20 25 32
SHEREREHE e
Matzu National Scenic Area Postage Stamps Sp. 4 55925 07/01
SRESHR N +=ER) i . 45 35 &5 o5 0751

Taiwanese Crabs Postage Stamps (Issue of 2004) Sp.



NEEE

Name of Postage Stamps

FEBREHEE

........

Formosan Black Bear Postage Label

RERBN T =F e RERFEFRRICSHER
ROCUPEX’04 TAIPEI Commemorative Postage Label

WERELSHE)\ 2R
Ancient Chinese Paintings “ Listening to the Lute”
Souvenir Sheet

21620055 18E B FFE R ERS/ )\ 23R —
E—RUIKEE

TAIPEI 2005 - 18th Asian International Stamp
Exhibition Souvenir Sheet No.1 Taiwan Landscape

2004 FERFEAT HEE

2004 International Day of Peace Postage Stamps

TEBPEHE/)\ER-HELLOKITTY
Cartoon Figure Postage Stamps — HELLO KITTY

+E2+EHE (EACEE)
Personal Greeting Stamps (Issue of 2004)

SIEBBEARBRARNAO HAFKTEE
50th Anniversary of Kaohsiung Medical University
Commemorative Issue

EEIEHE - FR
Taiwan Mountains Postage Stamps — Mount Cilai

2004 B B B L IS hEHC TE R
2004 Athens Olympic Medal Winners Commemorative
Issue

FREREHE -REIEEE
Conservation of Birds Postage Stamps — Black-faced
Spoonbill

ERRIRMZ S St A R iC SE =
100th Birthday of Former President Yen Chia-kan
Commemorative Issue

WFEE (N+=5FWR)
New Year’s Greeting Postage Stamps (Issue of 2004)

AEEN AT RSEHE

Jhuluo’s Tricentennial Commemorative Issue

Rl
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g
Sp.

1518
Sp.

15iE
Sp.

e
Sp.

=/
Def.
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Com.

¥5iE
Sp.

O

Com.

¥5iE
Sp.

=
ff\ =
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Com.

151
Sp.

=
=
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Com.

EEME

Piece by Set

2R

2RI

2R

1037l

4
INBYSR15R

2
I\BUER 3R

HfE

Denomination

30

30

15

20 20

3.5x10
5x10

55

5512 25

559 12

2525 15 25
20

12

3.513

55

Z1THEA
Date of Release

07/21

08/06

08/06

08/27

09/21

09/24

10/10

10/16

10/16

10/22

10/30

11/05

11/10

11/20
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O3FEEITEE ~ BERRENNTENY)FFIETR Postal Stationeries Issued in 2004

g m B &

Name of Postal Stationery

BN IZ S — A T 2B A E RSB M EMCRET
A Commemorative Envelope in Commemoration of the Opening of the Central Region
International Airport - Stage 1, and its Inauguration of International Charter Flight

2004 R FI K B BRI RUEB D =S
A Commemorative Envelope in Commemoration of 2004 National Disaster
Prevention Day

2004 BRI BB B IER
A Commemorative Envelope in Commemoration of 2004 International Fire
and Safety Exhibition

PEREN+=FFHE RSB SRR SRS

ROCUPEX’'04 TAIPEI Commemorative Domestic Prompt Delivery Stamped Envelope
B IBRAF S

Domestic Prompt Delivery Stamped Envelope
FESHE RS E T EF SR IRER

10th Anniversary of Chinese Taipei Philatelic Federation Commemorative Domestic
Registered Stamped Envelope

REREN = REHFEERICTENRET
ROCUPEX'04 TAIPEI Commemorative Domestic Registered Stamped Envelope

B HNRIEE
Domestic Registered Stamped Envelope

hEREN = REEEEFAGERICSHER
ROCUPEX'04 TAIPEI Commemorative Domestic Postal Card

BERENBRER
Domestic Stamped Postal Card (Vertical type)

RIS~
Thanksgiving Postal Card with Lotto

BFHRRER JLT=5FWR)
New Year’s Greeting Postal Card with Lotto (Issue of 2004)

RE|SEERSBER
Tungyin Tao Lighthouse Scenic Postal Card

BER (N+=%FER)
New Year’s Greeting Card (Issue of 2004)

EREEEMR N+ ZFEWREED)

Postage Stamps Album (Loose-leaf Hardback, Issue of 2003)
FRERREEM (T ZERBERS)

Postage Stamps Album (Hardback, Issue of 2003)

REREEEMR (N +=FWREED)
Postage Stamps Album (Loose-leaf Hardback, Issue of 2004)

RERREEM (NT=FEWRBEEAL)
Postage Stamps Album (Hardback, Issue of 2004)

FEREIERR (Nt %)
Postage Stamps Catalogue of the Republic of China (Issue of 2003)

2 17 B H
Date of Release

03/05
09/21
11/18
08/06
09/12
07/24
08/06
11/01
08/06
11/01
04/30
11/10
07/01
11/10
01/05
01/05
11/30
11/30

03/19
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(VIl) Philately

Philately is a key component of Chunghwa Post’s opera-
tions. In 2004, philatelic sales reached NT$715,595,000 under
the aggressive efforts of Chunghwa Post. To provide even better
service and to revive philatelic trends, the post office has done
the following in 2004

a. New Stamp Releases:

(@) In 2004, 26 sets of postage stamps were issued, includ-
ing 16 sets of special issues, 8 sets of commemorative
issues, 2 sets of definitive issues and one set of post-
age stamp labels. Other associated products included
the booklet “Postage Stamps of the Republic of China,”
“Postage Stamp Catalogue of the Republic of China
2003,” New Year’s greetings and “gratitude” postcards
with lotto, commemorative envelopes, stamp folios and
stamp pictorials.

(b) To attract teenagers to stamp collecting, Chunghwa Post
for the first time issued a set of film stamps (Harry Potter)
and a set of cartoon figure stamps (Hello Kitty).

b. New Philatelic Products:

(a) Personal stamps: In 2004, Chunghwa Post issued its
fourth set of personal stamps: “Perfect Ten.” And in co-
ordination with the legislative election held in December,
Chunghwa Post offered name-card style personal stamps
for the candidates. In the future, it will continue to plan
other personal stamp releases and promotion strategies,
providing more designs for the customers to choose from
to conform to the growing consumer trend of personaliza-
tion.

(b) Philatelic gifts: In 2004, Chunghwa Post continued to pub-
lish stamp pictorials in coordination with new stamp re-
leases: “Completion of National Highway Number Three,”
“Modern Taiwanese Paintings,” “Yijhen: Taiwanese Folk
Art Performance,” “Matzu National Scenic Area,” “2004
International Day of Peace,” “Taiwan Mountains” and
“Conservation of Birds.”

(c) Issuance of its first prize-drawing postcards: in order to
encourage the public to use postcards to express their
gratitude to their parents and teachers or to convey New
Year’s greetings to their acquaintances, Chunghwa Post
issued a “gratitude” postcard with lotto and a New Year’
s greeting postcard with lotto for the first time, and it also
hosted related prize-drawing ceremonies.

(d) Associated merchandise: including ceramic mail col-
lection box models, ceramic mugs, paper weights,
name card holders, scarves, posters, notebooks,
and coaster sets decorated with stamp designs. In
2004, in coordination with the issuance of “Modern
Taiwanese Paintings Postage Stamps” and “Cartoon
Figure Stamps: Hello Kitty,” Chunghwa Post offered
such associated merchandise as name card holders,
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plates, travel mugs, greeting cards, spiral paper cubes, fold-
ers, letter writing sets, and alarm clocks. What’s more, a “postal
baby” doll, another first for Chunghwa Post, went on sale in De-
cember.

c. New Philatelic Facilities:
(a) Establishing philatelic centers: To improve its services and to es-

tablish a channel of communication between the post office and
philatelists, Chunghwa Post started to establish philatelic centers
in bigger branches as early as 1995. Besides providing stamp
collecting information and hosting speeches, these centers also
sponsor philatelic activities in communities and schools. They
are a positive force for improving the social climate. Apart from
the 11 existing centers (Taipei, Taichung, Kaohsiung, Hsinchu,
Tainan, Chiayi, Hualien, Keelung, Taoyuan, Sinying and Chungli),
in 2004, the post office opened another philatelic center in San-
chong. In the future, new locations will be added accordingly to
serve philatelists.

(b) Expanding the business of the Postal Stamp Mall: To conform

with the electronic age and to maintain its competitiveness,
Chunghwa Post established the Postal Stamp Mall in March,
1999. Apart from providing a new sales channel, the mall also
enables customers to order philatelic products and personal
stamps online. Currently, there are eight sales outlets around
the island, including Taipei, Taichung, Kaohsiung, Hsinchu,
Tainan, Chiayi, Keelung and Taoyuan stores, which generate
NT$2,780,000 in total revenue a month. For the convenience of
its customers, Chunghwa Post launched an online post office
payment mechanism in 2004. In addition, in order to stimulate
mall business, customers can earn points for free gifts when they
shop online.

d. Sponsoring and Hosting Stamp Exhibitions:
(@) To expand philatelic business and to promote stamp collecting,

Chunghwa Post sponsored “The International Invitational Stamp
Exhibition and ROCUPEX 2004” held by China Philatelic Society
under the Chinese Taipei Philatelic Federation. With Taipei Post
Office’s aggressive promotion, the show enjoyed high atten-
dance. The event’s spokesperson Supermodel Lin Jhi-ling was
such great publicity that sales generated by the show reached
NT$28 million, representing a 64% growth over the NT$17 mil-
lion of the previous year and the highest in recent years.

(b) Chunghwa Post helped to put on stamp shows held by com-

munity philatelic groups and school philatelic clubs by providing
promotional materials and free gifts (39 times), advertisement
funds (16 times) and by purchasing 150 philatelic publications to
support philatelic groups and school philatelic clubs and thereby
cultivate philatelic talent and raise the level of philately in Taiwan.
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(c) Chunghwa Post assisted the Overseas Chinese Affairs Commis-

sion to give an “ROC Stamps Exhibition” from May 4 to June
2, 2004, during the commission’s 30-city-tour in the US and
Canada celebrating Taiwanese American Heritage Week.

(d) In coordination with the “Navy Training Touring Exhibition” held

from May 15 to 29, 2004 in harbors both here and abroad by
the ROC Navy Training Fleet, Chunghwa Post provided various
stamp series, such as “National Scenic Areas,” “Folk Arts” and
“Major National Construction Projects,” as well as free philatelic
promotional materials to publicize our nation’s traditional culture
and infrastructure.

(e) To promote postal exchange and strengthen long-term friend-

ship between the ROC and its three allies in the eastern Ca-
ribbean (St. Vincent and the Grenadines, Grenada, and St.
Christopher), the Ministry of Foreign Affairs and Chunghwa Post
co-sponsored “Stamps from the Three Allies of the Eastern
Caribbean” from August 12 to 18, 2004 in the Postal Museum.
The show gave our citizens a chance to appreciate the beautiful
stamps of these countries and gain an understanding of their
geography, culture, culinary delicacies and handicrafts.

e. Participating in International Stamp Exhibitions:
(@) Committed to participate in as many international events as

possible so as to expand our presence in the international
philatelic community, Chunghwa Post attended the Bangkok
2003 World Philatelic Exhibition and won its bid to host the 18th
Asia International Stamp Exhibition.

(b) TAIPEI2005-18th Asian International Stamp Exhibition will

be held from August 19-24, 2005 at the Taipei World Trade
Center. All told 26 member countries of the Federation of Inter-
Asian Philately are expected to be present, with about 1,500
exhibition frames. To publicize the show and attract member
countries of Federation of Inter-Asian Philately to set up booths,
Chunghwa Post sent staff to attend the Hong Kong 2004
Stamp Expo (January 30 to February 3, 2004) and the 2004
Singapore World Philatelic Exhibition (August 28 to September
1, 2004). The post office also set up a booth in the Singapore
show to sell stamps, promote our nation’s culture, strengthen
international philatelic exchange and raise the status of ROC
stamps in the international philatelic community.



= REXRFEE
(—) BBGES

RS RRE S BUN S BRI REIKI R 4
BN TERBESR—RER » BRIE
TERBENKAE - BRI ERREMERRE
ZIEE s BREOIGRESR - BATARRE
REARR EXRESNAZTAREE » B
EECBERPEREGTERNERRSMEIEL
B I ERZEMERCRRERIEESEED
RIEEHMREE  MBEEXEZH NE - K
KIRERPEEPEEFLURERIIN B
BIEMRETLRBEE  BHITZZIIRE
IRRAR - ERZPUWITRIELURE MIBIEEER -

HZEI3F12BEL » RERERERTE
REET#T=183,341,600B 8L REFEME
6.82%  ffEPHEET2,908EERF » BR ETFEIEN
1.52% » FIIBP#EFEER111,4607T °

3. Savings and Remittances Opera-
tions

() Postal Savings

NT=FEZEHNHESEFE

Volume of Postal Savings Service

ERRRE

Number of Deposit Number of Wi

BRRE

thdrawals

Postal Savings operations were established un-
der the government’s policy of encouraging citizens to
practice strict economy and to save. The focus is on
average citizens, and funds come from idle capital and
housekeeping money. It is a stable state-run operation.
In spite of the recent Asian and domestic financial cri-
ses, the economic downturn, and the flight of industry
and capital abroad, there are still more postal savings
accounts than savings accounts at any other financial
institution in Taiwan. And the total amount of savings
held in them is also first in Taiwan. However, in re-
cent years, financial liberalization, globalization and the
trend toward diverse investment portfolios have gradu-
ally eroded the post office’s market. In the future, apart
from actively seeking to provide new services to raise
competitiveness, the post office will need to continue
to expand its electronic services and provide more
payment and account transfer options. It will thus at-
tempt to raise market share by increasing convenience
for customers.

At the end of December, 2004, the total for vari-
ous types of savings accounts stood at NT$3,341,590
million, representing 6.82% growth over the previous
year. The total number of savings accounts stood at
29,980,000, a 1.52% increase over the previous year.
The average account balance stood at NT$111,460.

HEREE( - MEWEET
(Unit: NT$1,000,000)

Ta13<EER

Total Balance

P&

Number of Accounts

*8hIType

9272003 | 93TF2004 | 9282003 | 9372004 | 9242003 | 93F2004 9272003 | 9382004

FERT

. 135,242,395(143,307,522 |290,525,014 1 291,388,048 | 20,215,374| 20,609,457 1,156,809 1,236,386
Passbook Savings
ERAfEE
; , 4,130,066| 4,192,637 | 18,718,813| 18,156,043| 3,450,635| 3,510,730| 1,939,948| 2,073,708
Fixed Savings
b
. . 132,954,481 (127,815,997 | 18,573,008| 17,077,308 1,826,835| 1,822,413 30,717 30,777
Giro Savings
AR 4,037,721 4,087,433 719 719
Suspended Accounts
& EfTotal 272,326,942 275,316,056 | 327,817,735 326,621,399 | 29,530,465| 29,980,033 3,128,193 3,341,590
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Volume of Remittance Service, Jan. to Dec., 2004

¥ERlTypes

() Postal Remittances

Postal remittances serve to encourage the flow of
capital and to enliven the social economy. Moreover, there
is a widespread computer network that provides fast
and easy remittance services. Currently, domestic money
order services include postal money orders, remittances
to accounts, cash-delivering faxed money orders, postal
gift coupons and inter-bank remittances. International
money order services include international postal money
orders, wire transfers to and from Japan, international
outgoing remittances, foreign worker remittances, and the
sale of Citibank US dollar travelers’ checks. In addition,
the post office offers indirect remittances to anywhere
on mainland China. Currently, there are 87 postal outlets
offering international money order services. In 2004,
money remitted by Chunghwa Post totaled NT$1,279,541
million, a 16.81% increase over the previous year. All told,
14,280,000 money orders were issued, a 4.23% increase
over the previous year.

BN« MTEMETTT

BHE%REINUmbers AEFEEAMounts

(Unit: NT$1,000)

9272003 932004 9272003 932004

HREBEZ=Ordinary Money Orders(Mo) 2,828,083 2,554,590 25,655,686 24,771,124
A B EEFRRemittance-to-Account 5,252,998 5,197,898 129,028,135 125,804,159
EHRIREZFaxed Mos in Cash 35,227 26,723 324,799 249,155
EE17@MEInter-bank Remittances 3,575,018 4,685,955| 934,254,392| 1,122,679,746
BREiEZPostal Gift Coupons 1,971,806 1,773,396 3,840,568 3,687,905
R RN (=S &

:[["%Pﬁoﬁgfal Mo(s(rje¥§r)aphic Mos included) 4 °18 Sl e
BUFEEE HEEFRINt’ | Outgoing Remittance 3,242 3,281 349,383 424,642
EFNRITZEUSD Traveler's Checks 2,952 4,454 37,524 54,089
K BERS £ 5E Fndirect Mainland Remittance 34,647 29,995 1,882,088 1,855,823
& 5t Total 13,704,450 14,276,810 1,095,381,489| 1,279,540,999
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() Postal Giro

Within Taiwan’s financial industry, postal giro is very

unusual. It allows account holders to make deposits and
withdrawals, to designate payments, and to make remit-
tances. Moreover, its special-deposit account service pro-
vides data stored in an electronic medium to customers so
as to eliminate manual accounting. Postal giro also offers
various kinds of easy and secure fund transfer services: an
account holder can make collections or payments through
direct account transfers by computer tape or disk, as well
as by online transfers or via a touch-tone phone. In addition,
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Value Amount of Agential Service

account holders will be able to apply for checks. Yet ac-
cording to Article Six of the Banking Act, starting from
January 21, 2004, the post office will cease paying inter-
est to account holders with giro account checks. Chun-
ghwa Post will continue to promote special-deposit ac-
count service for postal giro accounts, as well as expand
collection and payment channels and provide online, ATM
and self-service kiosk payment mechanisms to make
things more convenient for its customers. Up until the
end of 2004, the cumulative balance for giro accounts
stood at NT$30.7 billion, which represents 0.20% growth
over the previous year. The number of accounts stood
at 1,822,413, a 0.24% decrease over the previous year.
Revenue from handling fees stood at NT$2,184 million, a
0.5% decrease over the previous year.

(IV) Agential Services

According to revisions made on Article Five of the
Postal Act, which went into effect on July 15, 2001, the
post office may now operate as an agent for private es-
tablishments. Since then, the post office has been seek-
ing to diversify the merchandise it has on sale as well as
to provide more agential services in postal outlets. At the
end of 2004, the post office was contracted to sell the
following merchandise: beauty products, online game
cards, commemorative coins, health products, alcohol,
jewelry and rice products. The post office has also been
strengthening publicity, inviting collaborating companies
to hold product demonstrations in various post office
branches to help postal employee sell these products. In
2004, total revenue brought in through agential services
grew threefold over the previous year.

Efl - MELEET
Unit: 1,000,000

IE§HItems 9282003 ‘ 9312004 ‘ &35 % Inc./Dec.

EIBE Aff{IServicemen’s payment 77,581 76,914 -0.86
= XU

go%ge%iérizﬁifployee’s payment 2,934 2,881 181
H#EEEE = Train ticket 628 727 15.76
SIRNAEEIEIZEFreeway toll coupon 5,502 6,495 18.05
ENTERMZERevenue stamps 836 1,666 99.28
HifthOthers 90 512 468.89
BEtTotal 87,571 89,195 1.85
FHEERevenue 69 185 168.12
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Volume of Simple Life Insurance

4. Postal Simple Life Insurance Opera-

tions

Postal Simple Life Insurance plans provide ROC citizens
with basic financial security. Easy to set up, thanks to the
post office’s extensive network of postal outlets, these plans
provide a vehicle to save and to make financial and retirement
plans. They have low premiums and simple application
procedures, and require no physical examinations. Hence,
they have become very popular among the people. Business
volume has been climbing steadily since their introduction in
1935.

Since the Directorate was corporative to become
Chunghwa Post in 2003, the Postal Simple Life Insurance has
made a commitment to provide customer-oriented services.
It has been striving to make full use of information technology,
to develop an array of diverse products, and to provide
multifaceted services to meet a broad array of customer
needs. In FY 2004, the total insured amount of its insurance
contracts in force reached $NT 797.570 billion, up 4.14%
over 20083.

Seeking always to improve upon its services, the
department now offers real estate loans to non-policyholders
and allows its policyholders to take out policy loans or make
repayments through ATMs. With ever-growing efficiency
and professional knowledge, the department will continue
to provide quality services and fulfill its business goal of
providing “multifaceted services with boundless care and
concern.”
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Unit: 1,000,000

2\ ber of policie ed amo
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HEITE R IEE e M el B S TR RESETIN rcimium income | Accumulated reserve
New In force Payment New In force | Payment
924 2003 450,174 2,204,360| 263,526 153,204| 765,840 73,716 101,476 294,297
9352004 389,731 | 2,262,766| 318,180 130,038| 797,570 91,825 113,005 339,751
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Number and Amount of Payment over the 5 Years

REEFS I EEINuUmMbers of payment
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Unit: 1,000,000
{REEFS I RZEAMOounNts of payment
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Matured Deceased Surrendered Matured Deceased Surrendered
891F 2000 386,536 6,283 110,453 94,413 2,128 37,018
90T 2001 253,046 3,977 74,092 66,188 1,381 23,870
914 2002 284,232 4,091 55,854 76,411 1,481 17,851
92%F 2003 215,208 3,978 44,345 58,375 1,469 13,872
931F 2004 274,376 4,097 39,707 77,819 1,565 12,441
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HEL4INew Policies by Type

(1)

Highlights of Simple Life Insurance Business

() New policies in FY 2004 were numbered 389,731 ,
down 13.43% from FY 2003, and the amount insured
totaled NT$130,038 million, down 15.12% from FY
2008.

Distribution of new policies by type shows that the Ji-
li 6-year-term endowment insurance for 94.71% of all
new policies by count, Ji-ching endowment insurance
for children for 3.21%,Ji-hsiang endowment insurance
for 2.03%, and other whole life for 0.05%. Age of the
insured in the bracket 21-25 comes in first with 15.22%,
the highest rate.

{RZEEER] : HTE=METFIT Amount Count : NT$ 1000

{28

fREE

o 2 Ao, ANH O
PREEIEARTypes Policies Count BL% ‘ Sum Insured BIt%
fEEtTotal 389,731 100.00| 130,038,490 100.00
— Ty
TNERERIR 369,130 94.71| 121,768,288 93.64
Ji-li 6-year-term
EERERE
e Ji-ching for children 12,523 3.21 3,738,012 2.87
Endowment =5 75
W ':.ﬁf%[‘“\ 7,902 2.03 4,490,630 3.45
Ji-hsiang
R ZERIRE0) 148 0.04 325,60 0.03
5-year-term ' ' '
WK REREEREEO1) o8 0.01 9.000 0. 01
Little sun 15-year-term ’ ’ ’
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(1) Policies in Force
Life insurance policies in force in FY 2004 were
numbered 2,262,766, up 2.65% over FY 2003, and
the amount issued totaled NT$ 797,570 million, up
4.14 % over FY 2008.

Five-year-term endowment insurance com-
prises 54.47% of the total number of policies, Ji-li six-
year-term endowment insurance is 15.90%, An-jia
refundable whole life insurance 8.25%, Little sun en-
dowment insurance for children 4.98%, An-ho whole
life insurance 4.52%, An-fu increasing whole life with
survival benefit 3.14%,Double-indemnity endowment
insurance is 2.94% of the total, Kwai-ler increasing
whole life with survival benefit for children 1.16% ,An-
pin double-indemnity whole life 1.03%,Ji-ching en-
dowment insurance for children for 0.52%,Ji-hsiang
endowment insurance for 0.33%, and other types of
insurance 2.76%.

Age of the insured from 21-25 comes in first with
12.79%, the highest rate.

In terms of the total number of Policies in force,
the ratio between males and females is about 41:59.

The majority of the insured are housewives and
students, they account for 25.81% and 21.74% of the
total insured by count.
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(1) Policy Loan

Once the premium has been fully paid for more than
one year, the policyholder may apply for a loan no greater
than the policy value reserve.

This service offers low interest rates, has simple
procedures, and is easily accessible and flexible. Alterna-
tively, to make it even more convenient and fast, the poli-
cyholders may now access this service through automatic
teller machines. In FY 2004, there were 196,592 policy
loans, a 28.83% increase over the previous year. A total
of NT$12.4486 billion was loaned out, a 7.73% decrease
over the previous year.

(IV) Real Estate Mortgage

Once the premium has been fully paid for more than
one year, the policyholder may apply for a loan no greater
than the amount of policy value reserve.

This service offers low interest rates, has simple
procedures, and is easily accessible and flexible. Alterna-
tively, to make it even more convenient and fast, the poli-
cyholders may now access this service through automatic
teller machines. In FY 2004, there were 4,786 real estate
mortgage loans, a 13.33% increase over the previous
year. A total of NT$7.7176 billion was loaned out, which
represents a 13.26% increase over the previous year. The
reason for the large amount of growth this year is that the
department’s new real estate loan options are competitive
and providing its policyholders with better interest rate op-
tions.

- B Tt
Policies Loan and Real Estate Mortgage Loan Table Unit : Pieces : NT$1000
=1 S REEEFIPO 0a :: E#lReal Estate Mortgage Loa
al vea H#Policies Count EXEAmount H#Policies Count EHEZEAmMount
89 (2000) 164,208 15,661,407 1,975 4,109,642
90 (2001) 170,630 16,153,867 2,740 5,208,483
91 (2002) 164,301 14,559,529 3,374 5,659,202
92 (2003) 152,593 13,491,422 4,223 6,814,071
93 (2004) 196,592 12,448,487 4,786 7,717,552
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(V) Benefit Payments to Policyholders
a. Maturity: Life insurance policies reaching maturity in
FY 2004 totaled 274,376 by count up 27.50% com-
pared with FY 2003. The total amount paid was
NT$ 77,819.15 million, up 33.31% compared with

FY 20083.

b. Payment to Claims: In FY 2004 payment due to
claim adjustment was numbered 4,097 up 2.99%
from the last year, and the amount claimed was
NT$1,565.26 million, up 6.58% compared with
FY 2003. There were 897 double payment cases,
and the total amount was NT$ 721.40 million. For
reasons of payment in car accident (motorcycle in-
cluded) comprised the most, about 32.43%.

c. Surrender : In FY 2004 the number of life insurance
policies terminated because of surrender totaled
39,707 a decrease of 10.46% from last year, and
the amount totaled NT$ 12,440.78 million, down
10.32% compared with FY 2003.

(VI) Financial Status

Postal Simple Life Insurance is a state-run
business, and in accordance with the Simple Life
Insurance Act, its accounting shall be handled in-
dependently. In FY 2004, total revenue amounted
to NT$221,310 million, an 1.92% decrease over
the previous year. Total expenditures amounted to
NT$218,879 million, a 1.06% decrease over the previ-
ous year. Profits for the year stood at NT$2,431 mil-
lion, which represents a 44.94% decrease over the
previous year.

(2) Features

(I) No physical checkup required
Postal Simple Life Insurance is not compulsory insur-
ance. Although no physical checkup is required, applica-
tions are not unconditionally accepted. The insurer has
the right to deny an application at its discretion, and the
insured and the applicant are obliged to provide truthful

information.

(1) Insured amount
The maximum total insured amount per insured is NT$2
million. The minimum insured amount per policy is

NT$10,000.

(Ill) Premium payment
The Premiums shall be paid on a monthly basis. The
policyholders may pay the premiums with bank transfers
or through transfers or from postal savings or giro ac-
counts. The premium can be paid in advance and dis-
count will be offered accordingly.
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(IV) Types of Insurance Products

Postal Simple Life Insurance includes pure endowment
insurance, endowment insurance and mortality insurance.
All ROC citizens are eligible to be insured.

(V) Types of the currently provided endowment of the

Postal Simple Life Insurance are:
a. Ji-li 6-year-term endowment

b. Ji-ching endowment for children
c. Ji-hsiang endowment

(3) Terms and Conditions

() Exclusions

a. The insurer is not liable for any claims resulting from ca-
sualties as a result of war or other breakdowns of public
order.

b. The insurer is not liable for any claims in the event that
the insured commits suicide within one year from the
date of commencement or from the date of reinstate-
ment of the insurance contract.

c. The insurer is not liable for any claims in the event that

the policyholder or beneficiary of a policy intentionally
causes the death of the insured.

() Grace Period:

Premiums shall be paid by the due date each month. In the
event that a policyholder misses a payment, he or she may
still make the delinquent payment within the three-month
grace period granted, starting from the due date.

() Reinstatement:

After an insurance contract is terminated, the policyholder
may apply to reinstate the policy within two years. The
policyholder must provide truthful information about the
insured’s health condition, as well as make all payments of
past due premiums (minus amount at risk) plus interest.

(IV) Policy Loan

Once the premium has been fully paid for more than one
year, a policyholder may apply for a loan by using the
policy as collateral from the post office branch where he or
she took out the policy.

(V) Surrender

When requesting to terminate an insurance contract, the
policyholder may, if the premium has been paid for over
12 months, apply for a refund equal to 90% to 98% of the
policy value reserve.

(V1) Waiver of Premium

For a whole life insurance contract, if the premiums have
already been paid for 25 years and the insured is over 70
years old, future payments shall be waived.
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(VIl) Dividend Distribution

a. Participating policies with guaranteed dividends (applied
to insurance contracts enrolled on or before December
25, 2003): During the effective period of an insurance
contract, the dividend payable shall be calculated and
distributed within six months after the end of the fiscal
year. The dividend of the year is based on the total of the
profit or loss on interest and the difference between the
expected mortality rate and the actual mortality rate. The
interest profit or loss is the average of the highest annual
interest rate of the 2-year term CD posted on the first
business day of a month in the post offices of the year
minus the assumed interest rate, and then multiplied by
the policy reserves.

b. Nonparticipating policies (applied to insurance contracts
enrolled on and after December 26, 2003): These poli-
cies do not receive a share of the dividends.

(V1) Discounting Period

When an insured dies of illness within nine months of the
purchase of a policy, the death benefit payable shall be
discounted based on the length of time that an insur-
ance policy has been held; in the event that the insured
dies from an accident or a reportable communicable dis-
ease, there shall be no discounting.

(IX) Disability benefits

When an insured dies of illness or becomes totally dis-
abled because of injuries, death benefits shall be ap-
plied.

(X) Double-Indemnity

Five-year-term endowment, An-jia refundable whole life,
An-fu increasing whole life with survival benefit and the
An-ho whole life insurance beneficiaries will receive twice
insurance, in case of death or disability of the insured re-
sulting from legal epidemics or accidents, as long as the
policies are in effect. The policies of double-indemnity
and An-pin double-indemnity whole life have the same
indemnity. In addition, those have been purchased for
2 years and 1 year respectively, if the insured dies or is
maimed caused by disease, the beneficiaries can receive
the insurance in double.

(X1) Computerization

To handle the business rapidly and accurately and thus
provide timely information for management, Life Insur-
ance Department has computerized most of operations
for twenty years. On February 20, 1998, it had complet-
ed all the on-line connections for nation-wide postal
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insurance business taking root. In December 2004,the
ratio of premium paid by transfer rose to 99.99%, with
eminent performance.

(XII) Remark:
From January 1, 2003 the new policy taking effect
has changed part of its content as follows:

a. The condition that the beneficiary intentionally kills the
insured is excluded from the exempting clauses.

b. When surrendering a policy and requesting the refund,
the surrender value is 100% of reserves of policy at
the maximum.

c. The regulation of lien against policy has been cancelled
when the payment of insurance occurs.

(4) Measures Adopted to Increase Convenience

(I) New Product Development
Focusing on people’s needs with regard to savings as well
as financial and retirement planning, the department has
designed various new life insurance products to meet the
diverse needs of its customers. Accordingly, it has made re-
visions to various relevant regulations.

() Policy Loans
Seeing how modern people need fast, convenient and flex-
ible ways of managing their money, the department has
made it possible for its policyholders to take out policy loans
or make payments through ATMs.

(Ill) Real Estate Mortgage Loan

Starting on December 10, 2004, the department began
to offer real estate mortgage loans to non-policyholders in
response to the financing needs of the nation’s populace.
And, with an eye toward greater efficiency, the Jhongshan
Road branch in Sanchong has been added to the list of
branches that handle this operation. What is more, another
62 postal outlets, including the Dongmen postal outlet in
Taipei, have been designated to accept related paperwork.
In all, there are now 23 branches in charge of processing
real estate loans and 124 postal outlets authorized to ac-
cept applications.

(IV) Policy Approval
To raise its quality of service, the department has simplified

its application and reviewing procedures, so that notifica-
tion of approval now only takes seven instead of ten days.
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