
1. Promoting Community Activities
1 To ex tens ive ly  advoca te  the  pos ta l  monopo ly

concept, mass advert isements were taken out in

newspapers and several quiz activities were held to

announce that under the postal law, Chunghwa Post

has the rights and responsibilit ies to offer unique

postal service and to protect the communicat ion

privacy of the general public.

2 A quiz activity to promote the use of zip codes and

standard-sized envelopes was jointly held with the

Mandarin Daily News.

3 New stamp issue ceremonies were held nine times in

2003 .  Pos t  o f f i ces  in te rac ted  w i th  commun i t y

governments to hold philatelic activities and raffle

events.

4 In coordination with the government s promotion of

culture, 13 stamp exhibitions, each with a different

topic, were held; 10 philatelic lectures were given; 10

philatelic discussions were convened; and 21 other

act iv i t ies were hosted at the Postal  Museum. In

addition, to share philatelic collections with children

living in remote areas, the Postal Museum held 62

rotary exhibitions at primary schools located in rural

areas. A total of 88,508 people took part in those

events.

5 In 2003, 505 temporary post offices were set up to

coordinate wi th large fest iv i t ies and communi ty

activities. Stamp impressions related to the various

even t  top ics  were  des igned  and  o f fe red  to

customers.

2. Initiating Convenience Measures
1 Door-to-door pick-up service for domestic parcels

and speedpost items was implemented. To extend

the service to bulk mail customers, pick-up centers

were set up at main post offices.

2 In  con junc t ion  w i th  government s  po l i cy,  the

Tongyong  Roman iza t ion  sys tem i s  adop ted  on

mailing address translations, and all postal service
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flyers are printed bilingually.

3 One-price promotions including student parcels ,

new-year s -goods  parce ls ,  and  book-

exhibition parcels were introduced.

4 To simplify handling procedures, service forms being

used for domestic parcels, domestic speedpost, and

COD i tems were redesigned,  and the combined

software service were offered to customers.

5 An e-government convenience service was initiated

to provide a tax return procedure by means of the

Internet to postal savings and giro account holders.

6 To extend saving services to local communities, a

total of 100 ATMs were instal led at convenience

stores.

7 Six branch offices were added to handle international

remittances bringing the total to 75 offices and

on-l ine banking services were added to 71 more

offices now totaling 833 offices .

8 At the end of 2003, 14 offices offered Saturday all-

day business hours, 212 offices offered Saturday

morn ing serv ice,  and 45 were open on Sunday

mornings.

9 The post off ice,  on behalf  of  the Central  Health

Bureau ,  co l l ec ts  hea l th  i nsu rance  IC  ca rd

applications and delivers the new cards by registered

mail. 

10 Addi t iona l  parce l  de l iver ies  were made in  the

evening from Monday through Friday as well as in

the daytime on Saturday.

11 Del ivery of  EMS, parcels,  and prompt-del ivery

registered mail was established, eliminating the need
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for claim service at the counter.

12 EMS door-to-door delivery service was established.

3. Expanding Postal Establishments
In 2003, the following post offices were set up:

1 Taipei County Hall Post Office;

2 Pingjhen Nanshih Post Office;

3 Daya Ma Gang Cuo Post Office;

4 Chungli Da Lun Post Office.

In addition, 23 post offices moved into larger sites,

among which 8 offices moved into buildings purchased by

Chunghwa Pos t ,  13  in to  ren ted  o f f i ces ,  and  2  in to

borrowed offices. 

4. Recruiting the Disabled and Aborigines
As of December, 2003, Chunghwa Post employed 733

handicapped workers, which is 197 over the mandatory

minimum of 536. At the same time, 72 aborigines were

employed, 11 over the mandatory minimum of 61.

5. Practicing Environmental Protection

Policies
To imp lement  the  government s  po l i c ies  on

environmental protection, the vehicle-repair plant under

the  Depar tmen t  o f  Ma in tenance  focuses  on  the

management of machines and facilities and on regular

checks to ensure plant safety. The vehicle maintenance

p lan t  possesses  a  was te  o i l  co l l ec t ion  fac i l i t y,  an

industrial-grade vacuum cleaner, and ten large exhaust

fans to maintain air quality. It has also set up 21 vehicle-

maintenance centers at responsibility center offices and

mai l  process ing centers .  Every center  moni tors  the

emissions of fossil fuel-powered vehicles so as to adhere

to the environmental protection policies.

6. Fulfilling Policy Missions and Social

Responsibilities
1 In 2003, three promotional stamp impression slogans

were used as impressions on outgoing mail. They

were: Conquer SARS - Chunghwa Post Cares for

You , SARS Is Gone, Taiwan Is Strong and

Levy Tax by Law And Pay Tax Honestly .

2 To cooperate with the opening of a Hakka TV station

on July 1, 2004, a lottery-drawing event was held.

3 Dur ing the SARS scare,  the post  o ff ice offered

domestic speedpost delivery service so that chronic

patients wouldn t need to leave home to pick up

medicine. 
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